MEBEJIbHbIW
CAJIOH

CTtpatermyeckmm MapKeTuHr
BpenowuHr

MepuaHoans3nHr
BnsHec-ObyueHune
KoHcanTuHr




KTOA W
UTO NPONCXOAMT:

" MARKETING AG

MeHs 3oByT EneHa bapauHa. aro 3KCNOMEBEND
i YPAN  coepmigee

JKcnepT-npakTuK B 06s1acTn BU3yasnbHOro n . g

BbICTaBOYHOro Mep4yaHaan3uHra. : o B )

NMpeanpunHnmaTtenb, COOCHOBAaTENb U YNpaBnsiionn
napTHep nepsoro B Poccun mapKkeTUHrosoro
areHTcTBa ANnsi MedesibHbIX N NPON3BOACTBEHHbIX
komnaHun REKANA

[MpyknagHOM MapKETUHIOBLIN OMNbIT — 6onee 17-Tn net
Putenn-npoektbl: ASKONA, OPRIME, GENIUS PARK,
MIASSMOBILI n gp. (Poccusa, Y3bekuctaH, YkpanHa)




O YEM norosormm?

Putenn-¢popmar onTumMmanbHbIN AN Pa3BUTUA B
kpusuc: ML, TPLL nvnu ctpurt-putenn?

Meb6enbHasa po3HMua nocne kKapaHtuHa? Moapenu m
TPpeHAabl NOTPEebUTEeNbCKOro NnoBeaeHUs

KpaTtkas MHCTpYKUMA ANg «Knepes3arpy3Ku) Ballero
caJiloHa

REKAN>



o A
Bbibop Toprosou naowagmu: é
3

1. CI'IEIJ,I/IaJ'II/I3I/IpOBaHHbII7I TL AYOAUNTOPUS, nosnunoHnposaHue (B T.4. ueHosoe) T
(Mme6enb/uHTEpbEep/oTaeNKa)

= BALLA AYAUTOPUSA, BALL NMPOAYKT, BALUE
no3anumMoHNPOBAHUE

Ypno6cTBo pacnonoxxenHusa TL (TpaHcnopTHas
OOCTYMNHOCTb, MAaPKWUHT)

MpoxoanmocTb/TpadhuKk (Kak reHepsiT 1 Kakue KaHanbl
MCMNOoJb3yIoT?)

PK TU (roe n kak? — kto LUA?) - EVENTS
Bo3moxxHoctn CoMarketing: oHnanH n ocpnainH

KoHKypeHTHOoe u 6peHaoBoe oKpyxXeHue (traffic
maker - ? Ctatb camum)

Bo3moxxHocTu nnowanku — JOCYT, foodcourt?




MEBENbHB N
TOPMrOBbIN KOMMNEKC
Y =T

CITAJTbHA BAHHAA

JETCKAS

TOCTHHAA KVXHA

KATAJIOT

ToBapb! A1 peMOHTa '
BaHu, cayHbl

3neKTprKa

Asepn

KaMmuHbl ”
NecTHuub! H ;
Baccelibl

Mpuxoxxasa

baHkeTku, ny¢bl B

HOBOCTH U AKITNH

MATKASA MEBEJIb

PEMOHT

LWWKONA HOBOCENA °“

MOMNE3HbIE CTATbW / CMEUMAMbHDBIE NMPEAMNOXEHUA

EramHO

‘.

HEOBbIUYHbIE
CMECUTENN

+7 (495) 780-33-33

WKONA
HOBOCENA

/ NMONE3HLIE CTATbU
/ CNEUMANDBHLIE NPEANOXXEHUA

2 sor  70% 12

NpeanoXxeHuda Ald HoOBoOCe1oB

Bce npeanoxeHus Aexop u nocyna Wkadbl 1 cTennaxu Komopb! u TyM6bi Cronbl U cTynba AueaHbl U Kpecna ToBapbl Ana AoMa AeTckas Me6enb

KpoBaTu 1 MaTpachbl KyxHu Me6enb Ans BaHHON ToBapbl AN PEeMOHTa Ceet TeXHWUKa U 3NeKTPOHUKa

razuziT il

by mobelSzeit

REKAN>>
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roomer_moscow + Moanucxun
Roomer | MebeasHewt uesmp

roomer_moscow BryctuTe neto &
CEOI foM! #

Mogrotosuam ang Bac NOASOPKY
COAHEYHbIX MHTEPLEPOE. Peuent
JETHEr0 EAOXHOBEHUA NPOCT: APKMIA
[EKOD, COHHBIE LIBETA W, KOHEYHO,
KaK MOXHO 60MbLUE CEETa U

roomer_moscow #Roomer
#ausaisnHTepbepa EMLIRoomer
#ebensrailiueHTD

‘ polyanskayanataly B Takom
wrTEpEpe BYAST O4SHL

mtkgrand « Mognucku
TpaHz - Med2nereld TOProssiid KOMNASKS

mtkgrand CKaRaVHEECKWIA CTUAL B
WHTEDHEPE — NODOXASHKE
CeBepHOW NPUPOaLige OaHEK0
nonyAApeH OH AaNeKO 3a NPeaenamu
CKarAMHaBUM ¥ MMEET NOKAOHHUKOB
50 Bcém mupe@

QOgHa U3 NPUYKH CTOAL WIXPOKOW
CA3EbI — *4ENOBESHOCTE»
CKEHANHEBCKOro CTUAR, OH HE Co34aH
ANR UMUDKEBLIX LNl 1 NoKasHowM
POCKOLIW. 3TOT CTUAb — MPOCTOM ¥
DyFEKUMCHEASHLIA. Tlpu 3TOM
CKEHAMHBECKANA CTUAS OTAMSHO
NPUMEHIM ANA OBYCTPONCTES Kak
BONBLLIMX NOMELLEHWIA, TaK 1
MBNEHEKVX KE3DTUD.

Benvi UEET SOMMHVPYET B OTAGAKE

REKAN>>

MARKETING AGENCY

| O Q b7 - - g ¢ ’ CKEHANHABCKOT0 UHTEpLEpa, OH

85 otmerok “Hpasutca
’ Qv

13 otmeTok "Hpasurtcs”

AKTUBU3NPYUTECH!



TPEH[, - YCKOPEHME!
+ «BCE B OJHOM MECTE>» (1 pocyr, 1 NOKynkm)

TPA®UK
LA

NoToBHOCTbL K nHBecTuuyusam B KOHLENT
(OGMOoLUnUN, ATMOCODEPA)!

+ MapKeTuHrosasi aktusHoctb TPL]

REKAN>>
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AL )
Mo andaeury Nomex

Bce 000w are at—d Rercese roscpw Mancxar oRewsD Mymixor oEeeno Anrexu Muamuee Canne ¥ KOATOTKH
oa T : ) - N s .

MKEA. Biaien-cryams. Kyaim
" CIRAALN-

é

HEM home

modi

FUN SHOP

MODI

IN
o»
za
m»

Zora Home

-~ dSK®Na
HoFF fone MaTpachl
Hol Home Askeono

ABMAONT T {fP> La Prima

Hidar Lo primo

PETTT LWXE

Petit Luxe Togas

(A A
Fpanits Wengu

Kyxwn »Mopies»

FISSMAN

MINI
S0

Miniso

O ransuenn

YAMAGUCHI

e — CEMDANR OTKPHT A0 2200
BPEM S PARCTHE

ANDERSSEN

MarasumHi

Anderssen

NokzssTs s kepre

MokzsaTs HE KERTE

Dwream Land

Mowzsams Ha kapre

BPEH/bl B Bauen Tematuke

ABUANAPK

Aryn Home

6(:,&:-«: (9'

Cleanelly

ESTETICA

Estetica

Hame and Coak

KAK NOBRPATRCA @ o @ 9

BMATAIMHE EFA PASBNEUEHMS [ETH VCNYTM HOSOCTH BROT MERONPMSTAR NOQAPOSHEIE KAPTEL .-

:"» askona

Connm
serva
torium

Conservatorium

KOCHEMLAND HiwME

Kuchenland Home

dsSKOna

Askona Kyxru

Mowmzars ks kapre

COZY HOME

Cozy Home

LAPRIMERA

Laprimera

REKAN>>
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LleHTpbl AU3aliHa U KpeaTUBHbIe A
NPOCTpPaHCTBA. g
Kniouesoe - KPEATUB/AU3AVH (B "
npo.qyl('re, Bpel-l.qe, MarasvHe) &

WHOPACTPYKTYPA

LIEHTP [IVI3AVHA ARTPLAY
(10/1Y4WI1 CTATYCTEPBOT0
B MOCKBE KPEATVBHOI0
TEXHOMAPKA

wvb Gonm

LIEHTP [I3AVHA
ARTPLAY T E IJ; P "4 T 0 P M w

MPETIOXEHIA
110 APEHIE

APXUTEKTYPA, I13AVH, POEKTVPOBAHVE

A
| - - L
=l »
‘ o £ .
= ~ e
N |
- B "
1
K
L= ', = .;E EILE GOfIbLLE
— i T

APXWTEKTYPHOE. 5 ‘ yomr

I'IPUEKTMPI]BAHME

L1A: HOBaTOpr (b2b b2c)
CnepuTtb 3a nosiBZIeHUEM B CBOEM ropoae — MUHorAa Mo)<Ho-
6oiTb NMEPBbIM!



1. lNMoTeHuman panoHa + NNaHUpPOBaAHUNE «XKU3HUN
MarasuHa»

REKAN>>

MARKETING AGENCY

2. TpeHp Ha nokanu3auuro

3. F0TOBHOCTb K YHUKanbHOMy popmaTy +
nepcoHanbHbI cepBUC + (PULLKU + BbiIBEPEHHbIN
aCCOPTUMEHT

4. MpopaBumxeHne (NoKanbHbIN MApPKEeTUHT,
MCMOJIb30BaHNEe HACTPOEK TapreTuHra, oT3biBbl,
CoMarketing ¢ gp. marasmHamu n ccepom ycnyr
(dbputHec, SPA n 1.4.), cchepa nutaHusa (MecTHble
kKace/pecTopaHbl)

5. + Koonepauus ¢ 3actponwmkamm (popmat
ShowROOM)

6. + Ponb Showroom «nop KnneHTta» (LUEHTp ropopa v
Hala)KeHHbIN KaHan Npoaa)< B OHJIanH)

HE 6oMTecb 3aKpbiBaTb HENPUOGbI/IbHbIE TOUKMU



PUTEWJ nocne COVID

CUNbl, MEHAIOLWWMWE PUTEWNN

v SKOHOMUKA

p OEPA3)KM3HVI [é _
HOBBEE NOTPESITE g UHOPACTPYKTYPA
T‘EXI'?IOJ:IHOFMM

REKAN>

OMHUKAHAJIbHbIN
NMOKYINATE/JIb, 6onee
BHUMATEJNIEH K CBOeMy
340pOBbLIO N 6€30MacHOCTH

OKOHOMHO = ymHoO, a He
OELEeBO



TPEHAbI PUTEUJIA 2020

=

BONbWKWE MUCCUN U
®OPMATDI NPOMO U CTANU MEHEE
TEPAIOT NONYNAPHOCTb NOANBbHBIMU K MAPKAM

{:} ||

NPUATHAA ATMOCOEPA U OHNAWH PACTET, HO
XOPOLWEE OBCNYXXUBAHUE NEHETPAUWA BCE ELWE
BAXHbI NP BbIBOPE HEBbICOKA#A
MATASUHA

NOKYNATENN AKTUBHO ULLYT

=

NOKYMATEIMN rOTOBbI MNIIATUTD

3A KAYECTBO

®

COMHEHWA B KAYECTBE
NPOAYKTOB - MABHbIV
BAPBLEP ANA OHNAUH
NOKYMOK

- JlJoKanbHble
urpokun/cpopmartbl C
YEeTKUM M NOHATHbIM
NOo3ULMOHNPOBAHNEM
- O6ocHOBaHHas
LLeHHOCTb NPOoAYKTa

- ATMmocdoepa B
Mara3uHe (KoHuenT)
- OMHUKaHaNbHOCTDb

REKAN>



Yro snaunt OMHUKAHAJIbHbIN?

Caur

SMM ’

MecceHa)xepbl ‘

EAVHASA NMPEOACTABJIEHHOCTD

Putenn
Pop-up store EANHAS KOMMYHUKALWMSI
OBPA3 n ACCOLIMALIMU

REKAN>

‘ (descktop+mobile)

CEPBUC
onlin e ‘ (rmbKoCTb, NOANIBHOCTb, CKOPOCTbD) rl apTH epbl
naowanKku (Ppanuanan,
Pinterest (BusyanbHas
KOMMYHUKaLus) A"ﬂepbl, .
Aupekc.lzeH (ctaTbm, 0630pbI, MapKeTI'IJ'IEMCbI)

Nnosie3HOCTH) CTtaHgapTbl M NpaBuna



CINPOC nocne COVID

B uione Bce kKateropuun BbIPOCNU DOsbLUe YeM
Ha +35% ropg K rogy!

CTpykTypa oTpacnu

= Komogb! 1 Tymb6bl u CTynbAa m Kpecna ® Marpachb! Cronbl ® Kposatu w [usaHbl

CpaBHeHune nepuogos (uionb 2019/uone 2020)
300 000

250 000 ax +36%
200 000 e
150 000 +40% +42%
100 000 3 e L +34%
H =l =B
0
[OveaHbl KposaTtu Cronebl Martpacsb! Kpecna Crynbsa Komoap! n Tymb6bl

[aunHble Angekca. Uionb 2020. KOXHbIR heaepanbHblii OKpYr

REKAN>>
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CINPOC nocne COVID

MeOenb Ans KyxHu — nuaep no 3anpocam

nonb3oBarenen!

400 000
350 000
300000 —

250000

150 000

100 000

50000 . e _——

0

2018 Map Mait WMiwon Cen Hos 2019 Map Main Wwon CeH

Danuble Angexca. Mions 2020. KOxHEIR dheaepantsHLIi OKpyr

Hoa 2020 Map Maii Wwon

Mebene oNA KYXHA

MebBene gna cnansHu

MebGene gns geTckoi

—Mebenb gna rocTUHOR

—Mebene Ans npuxoxer

MebBenb gnsa BaHHLIX KOMHAT

—Mebenb ans oduca

REKAN>>

MARKETING AGENCY
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N He TONbKO
B UKEA!

< @

9 0653aTE€NbHO NOCMOTPIO B
3anucu)

Konneru, 9 H14ero He ycrneBato, HO
1 CHaCT/INBA, K/IMEHTbl CKynatT
sce! Ji, Cnpoc npocTo oTInYHbIN!
Cnacunbo Bam 3a BgoxHoBAsiowmMe
adupbl BO Bpems KapaHTuHa! 4
Balla Ha Bekn! 310 ntob6oBb! Y Mbl
ByaeM MeHsITbCS U CTaHOBUTbLCS
nydywe. MNepBble Wwarun yxe
coenatbl!

¥ ¥ VY 6anbsam Ha Hawm ywm ))

O R ®

REKAN>>
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NMoTpeburenn n npoaykT
OBLUAS! TEHAEHUWS - 3A3EMJIEHUE

A
Z%
S
e
Y :

CapoBoacTBO: mebenb ANt KOMHaTHbIX fHLLMPNBI

pacteHnn + meb6enb Outdoor

LiBeTa n chakTypbl © oo

NCS S 0603-Y20R

Mebenb gns 30HNPOBaAHNSA -

cTennaXxwu, WWMpMbi, Nneperopoaku, paéboumne mecra,
nT.A.



REKAN>

Eule 6osbLUas paunoHaNbHOCTb 1 OCO3HAHHOCTDL B

noTpeoneHun LESS IS MORE

(ueHa/ueHHOCTb/6e30nacHocTb/3a0poBbe/KoMmcpopT
/pyHKUUSA/)

BocTpe6oBaHHOCTb HOBbIX NMPOAYKTOB U KaTeropum
(#nonHoueHHasHKN3HbAOoMA)

COVID

JIOKAJIbHbBIE UTTPOKW: npon3ssoanTenb + NpoayKT
(Tpurrepsbl — nogaep>xka n 1O0BEPUE!)

OPOPMMNPOBATD




B putenne

OTBeTCTBEHHOCTb U peanbHas
0e30mnacHOCTb NoKynartens

PALIMOHAJIbHbIA ®OPMAT -
aKTyalnbHblW, BbIBEPEeHHbIN
aCcCOPTUMEHT, NMpPaBUJIbHO N YAOOHO
npe3eHToBaH (0bICTPO, YAOOHO,
KomcdopTHO, NPUATHO, 6e3onacHo, B
T.4. 3a cUHeT Anpa)Kutasa TeXHONormi B
putenne)

ATMOCO®EPA, SCTETUKA - UOESA
BpeHaa + akTyanbHble TpeHabl (9KO,
cou. OTBETCTBEHHOCTb, UHTEPaKTUB)




B putenne

OTBEeTCTBEHHOCTb U
peanibHasaA 6e30nacHOCTb
nokKynartens

Bce xopoLuee e
g%m;:OWCQYHPMLA o i

BO3BpaLlaeTcs

Hawww marasuHbl oTKpbiBatoTcs!
O3HakoMmbTeCh C NpaBuiamm
6e30nacHbIX NOKYMNOK 1 AaTamn
OTKPbITUA MarasnHoB.

Moapo6Hee >

"

o} G

Bo3bmuTe
OAHOpPa30BYIO candeTky

Mbi 3a60TUMCS O BalLeM 340pOBbe U NPOCUM
BOCMO/Ib30BaTLCHA 0AHOPA30B0M CandeTKon

ANA TECTUPOBaHWA MaTpacoB 1 NOAYLUEK.

fMocne ncnonb30BaHUS YTUAUSUPYITE

€é B creyvanbHbIV MyCOpHbIA KOHTeHep.

Tak Mbl BMecTe cMoxem obecneunTs 6e30nacHOCTE
BCex nocetuTeneii u coTpyaHukos VKEA,

I

B!EJGSG&N” ‘



Ml ACTO, )
ATERN!
TEKOMEHRYEN B
V\cnon\,goBATb
MACKW ® NEPYATKI.
NOXANYACTA,
“0nb3y‘4TEcb

nE3MH°MLlV|PY\0u_\M
M
BOM Ans pyk n

ART
AWCTAHLMIO

OYSIHO

€HUM NPOUCXOAUT NPU HECOBNIOAEHNN AUCTAHLMH 1,5 - 2 MeTpa
MEXAY 300POBBIM W 3a60NeBLIMM YeNoBeKoM,

W MacKy
NYyHUTE NEepHaTKH )
noty >kenum Metropolis

7 "
O6partuTech Ha CTONKY MHd))(gpMauu p
ecnu uyBcTByeTe cebs nno

JuHaM
auMM F

cebs n cBOUX B6NU3KUX.

m! Beperure

ue
CrauanTte npunoXeH

Metropolis

TS
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PAC”MCAHME TPEHUPOBOK A 33607a03meﬂ1'03ucorpynum(os-
3AHMMAI;1CFI C HAMM Hala rnaBHas 3agaya!
HE BbIXo4si AOMA : g

. RE3MHOEK UM

Mocrie kaxaoi cmeHs COTPYAHUKa paboyas 3oHa Ha kacce obpabaTkisaeTca
Ae3VHDULMPYIOLUMI CpeaCTBaMY.

T
COUMANBHASA AUCTAHLMS
Mt

. Bam Macku 1 nep
UOTrA 2 Ons Bawei

ly 1,5 metpa
OTHOCHUTESIbHO MTIoAeH.

REKAN>>
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OYHKLUUNOHAITbHASI TPEHUPOBKA
NOHEAENLHYK, CPENA V1 CYEEOTA B 20:00

BTOPHWK 1 YETBEPI B 19.00
MATHULIA B 18.00 @)
CYBBOTA B 12.00 *CMNELMATBHBIA FOCTb é 3

BECKOHTAKTHAS OMMATA
Ans saten vTe no 6¢

Vi Yek BMECTO

OBPAEOTKA roPsiyum NAPOM
MNocne npuMepku u Bosspara, ogexna obpabareisaercs TOPSYMM Napom.

& &

TONCK TOBAPA 3 i
Ve KCKITIOSHBHYIE TOBAP, PARHHH

flo eoro LOCTYNK TPagyiiy
y
3 a 6 O I a I = i ; : CKWOKABCETIA  BECTMATHAR JOCTABKA TPH 34KA3E

L4 C COBOH YEPE3 NMPHOXEHHE
. A ‘ . K CTELHANHbIM

AMC

weTPon



LindposBblie pewieHns B
ocnanHe

AVl L |-.k,‘:
KAX[AS
MUHYTA
BALLIETO /

2 o~
- g e 3
X ~. . N
LN o
HexHeinwmne 4

.4 co3paHusans KM&

1:/

------------- <t @ W= ® W= @ ~ovepwanad
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CtoputennuHr (uctopum o 6peHae +
KOM. COOOLLEeHUS)

 REKAN>

gnoeT HETPERC K A 3 Y E M.iusei.

fer :CTHID I'iﬁﬁoaon‘
;".“E‘"“'““%cmenblm

b CnErumEnT o

(HEOPLVHAPHBIEM [} E WA 2 BYiijiiie:
JBERVIVICO3/IATH 210
’HY)KHOAEIFCTBOBATb

HENIPE
experts HCK yE M O

dedicated to
the Clarins




Croputennuir (nctopumn o NpoaykKre, ero
«cope
» w,avm», co3paHum, MCNOJNIb30BaHUN)

(AN>>
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CroputennvHr

FOR A
MOMENT

Take a break.
Inspire your mind.
A moment in the secret garden.

KpacoTa
Ha gonrue roabl

MNpw CO343HUM 3TOV KPOBaTHU UCNONB3IYETCR MacCms
COCHbI — MNPOYHBIM ¥ IKONOMM4YHbBIA MaTepwarn,
KOTOPLIA CO BpeMeHeM CTaBHOBUTCA TOMbKO Nyywe

IN COLLABORATION WITH
BANG & OLUFSEN
POPPYKALAS




BU3YAJIbHbIN MEPYAHAAWU3WHI nocne
COVID urpaeTt ewe 6onbLuylo posnb

EVM - 310 MeToapbl pasmeLleHna acCopTUMEHTA U Npe3eHTaumns
bpeHaa B putenn-dopmaTe, OpneHTUpPOBaHHasi Ha ycunieHue

noKynartenas oT LWOMNMWHra, PackpbiTus
no3nunoHnpoBaHus bpeHaa v yBenn4yeHust Npoaa>k KoMnaHuu B
CMEXXHbIX KaHanax (OHNanH)

-

EMOTION - ynpaeneHue aMmounsimu, NOrpy>xeHne KianeHTa
B atmMocepy BPEHOA!!
(TpeHg — Customer Experience)

MARKETING AGENCY



YTOo MeHseM B puteunne

UAESA (oTpaxaouian
KJ/IIOUEBYIO KOMMETEeHLMIO)
ATmocdepa u dMouum
ACCOpPTUMEHT (BbiBEpEeH,
aKTyasieH, NpaBUJIbHO
pPa3sMeLlEeH)

FpamMOTHbBIN
MepuaHganu3uHr!




C yero HauaTb nepedpopmaTupoBaHue, ecnm
y)Xe eCTb (nnardopma 6penpa)

MARKETING AGENCY



1. AHAJIN3 ACCOPTUMEHTA
PASPABOTKA MATPULLbI, pasameweHue
TOBapa COrsiaCHoO aHanM3y U npaBuiam

MepuyaHAau3uHra
ABC-XYZ (cooTHOWEHMNE NpoAaX C YacTOTOMN
BbiaeneHue Kateropvm: noTpeoneHus)
ABC (npuGbinbHocTb) —XYZ (4yacToTa
noTpeo6neHusi/cnpoc) + HOBUHKMU KaTeropum X % z

(oTcnexusaTtb TpeHabi!!!)

+ image creator . KnioueBoi Tosap HOBUHKIA
+ Ce30HHbIe TOBApbl (kopoegbt) (see3qbl)

+ cross sale

OcHoOBHOW TOBAPp,
[OMN. aCCOPTUMEHT
(kopoBbl 1 cobaku)

(kopoBbl)

NMpaBsuno NMapeTto (80/20)

BTropocTteneHHbIn HOBWHKWN v Long VB o EE A

C TOBap tail
(coBaku)

HOBWHKWK v Long
tail

REKAN>

=
=
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n
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2. SOHUPOBAHME NPOCTPAHCTBA n

REKAN>

TOProBomM nmjaoALLA AN
1. SoHMpoOBaHUe TOProsoro 2. 30HMpOBaHUe TOProBoM MJiowaau
NPOCTPAHCTBA  oransom
61m 1,7 m 61m M,7m

nnnnnnn

|

1,8 m

216 m2

11,8 m

eeeeeeeee




3. MpopaboTka G YHKLMOHANbHbIX 30H U CXeMa

MapupyTa noKkynarens

Nabupunr

intensive

® Cronnep nnu okycHasa Touka

B paHHo 30He HEOBXOANMMO COCTaBNATb
MebernbHble 3KCNo3UUMK, Yepes KOTopble
HeNb3s BbIMTU K NPOX0[y, HanpuMep, cnanbHu
VN1 AMBaHbl, KOTOPLIE 06Pa3YOT AUBAHHYIO

rpynny (Nnpumep Ha cnep. cnange)

REKAN>>

MARKETIN



4. PASMELLEHVE KATErOPUA

10,5 m
Mokynarenbckue
NOTOKM
work zone Stop-zone
(5 kB.M) A-category (new)
Mpoxog He
B,C- B-category B-category . MeHee 2 M

category

7m

Stop-zone 2 Stop-zone
(sale) B-category

(image)

intensive

Mpoxon He
MeHee 2 M

REKAN>>
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5. MIAHNPOBKA (TexHUKu pa3MelueHus 2
Mmeb6enu) %
6. AN3ANH-KOHLLENT (no3uuuoHupoBaHue,
TPpeHAabl)

MOODBOARD ~ LOFT COMFORT

NEIFELD

Bxopauas rpynna



7. TEXHUMECKME NAPAMETPDI + Ba)kHble
AETAJIN (akceccyapbl, POS =
KOMMYHMKA

MARKETING AGENCY

AETANN.

LOGO - opakan unu Byksbl 3 nnactuka (06vemHbie)

peel | | REKAND>

Akceccyapbi: UICNONb30BaHWE NPENMYLLLECTBEHHO XENTbIX aKCECCYyapOoB B MOAASPXKY
dUPMEHHOro CTUNS: Badbl, CBEYM, CTaTy3TKU, AEKOPATUBHOE OCBELLEHNE N MPOY.
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3a mecTo TB-nnasmbl B rOCTUHbBIX MOXHO MCMNONb30BaTb

VIMUAXEBbIE MOCTEPDI, C KOMMYHUKALMOHHOM MOCHINOM MpucTeHok:
TM AOMOBE[, (packpbiTe NO3ULNOHNPOBAHNE — TIKKURILA (L487)
«nonesHas Mebenby, 0TPasnTb SMOLMIO LIENEBOU

R ayguTopun)
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Toprosoe o6opyaoBsaHue!!!

CKETM 3. lNpumep opraHn3aLum 30Hbl CO CTY/IbSIMU C UCMNOJIb3OBaHUEM
CTeNNaXXHbIX CUCTEM




CKETM S. Npumep opraHu3auuvm CTO/IOBOM Fpynnbl U 30HbI CO
CTY/NbSIMM C UCNOJIb30BaHUEM CTeJI/IaXKHbIX CUCTEM

AOMEBDBEA ‘ .l-

MeJioueM HeT
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CKETM 4. NMpumep
OpraHu3aLuum CTONOBbIX rpynn

ner
CKATePTeM U3 NBHIAHBIX UK APYTUX

CTONOBOM rPyNNbi)

POS ~ pekoMeHayeTCs UCMoNb3osaTsL
noasecHbie POS-marepuanti, co
CNOraHamu, PacKpPLIBAIOWMMI

T

POWO p:
B Ka4ecTBe GOKYCHBIX TOUEK U
K
P

6enun

Maras3mH nosieaHoum Mme

cnbiwanu
© PACTPORAXE?

domoved.ru




CospaBante atmocdepy -
amouuu PABOTAIOT!
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mdJ3-rekana.ru

INntensive

OHNMaNH-KYpC
MepuaHpansuvHr
Meb6enbHoro
MarasuHa

Cneu.ueHbl
NMpomo: LIGA




YEK-JINCT

«CUCTEMA MEBEJIbHOIo MArASMHA»

OPrAHU3ALUA TOPITrOBOIo
1 NMPOCTPAHCTBA

- deneHne npoctpaHcTBa Ha O3
(BblOENEHME rOPSAYNX U XONOAHbIX 30H)

- [MpopaboTka Nyt Nokynatensa (MapLupyT,

Npoxodbl, OpraHm3aumns CTonnepos m
GOKYCHbIX TOYEK)

CEMMEHTUPOBAHMUE
2 ACCOPTUMEHTA +
NNAHOIPAMMA

-pa3MeLLeHne KaTeropum Toeapa
COrflacHO aCCOPTUMEHTHOW MaTpuLe w
npasun MepYaHgansnHra

- PasmelleHne kateropum ToBapa
(TEXHMKN, Npe3eHTauns, akLEHTbI)

REKAN>>

MARKETING AGENCY

ON3AUH-KOHLIENT marasuHa.

- Onpegenennn pyHkunm TT: concept-store,
dbnarmaH — TONbKO KOMMEPYECKUE UK
NMUIKEBbIE LIenn?

- OTpaxkaeT: KaTeroputo, ayantoputo,
BblOENSET NPOAYKT, co3haeT atMmocdepy,
COOTBETCTBYET BIOOKETY (LEHOBOMY
NO3NLMOHNPOBAHUIO)

TexHn4yeckKune napameTpbl

- CserT, maTepuarbl

- KJMeHTcKas 3oHa (Mebenb, TEXHUKA)
- obopypnosBaHue

KOMMYHUKALINA n ATMOCOEPA
- Digital

- POS + HaBuraums

- Vmnpxun

- [lepconan (BkNto4as ctaHAAapTbI)

- Akceccyapbl, puLuku!




rekana.ru
594 ny6avkauwii 2 037 noanucumnkos

MapkeTunrosoe Arentcteo REKANA
@ ynaxyem Bawy yruxanstocrs @ bpera

#xypcM3, aiigenTtuke ZprolD
= nomoraem mMebenswyukam pacTngy
taplink.cc/rekana.ru

Mapagok-ID Moprdonmno MapadoH-... Or3biBbI O6yqeHne

COXPAHEHHOE

B NYBANKAL UK

PegakTupoBate npoduab O

FY=ayuum mMapkeTuHry 2pronosuumMoRMpoEaHIE, MEPHEHAZIHSMHTY
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MapKeTUHIroBoe

KOTOpOEe MEHsIeT
KOMMaHuM 1 Mup!
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WOODSTOCK
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THERMOLOFT

lakoner

COHYM



CTpaTtermueckmm MapKeTUHr
BpenowuHr

MepuaHoans3unHr
BusHec-ObyuyeHune
KoHcanTuHr

+7 (495) 664 36 56
info@rekana.ru
rekana.ru



http://www.rekana.ru/
https://www.instagram.com/rekana.ru/
https://www.instagram.com/rekana.ru/
https://www.facebook.com/rarekana/?ref=bookmarks
https://www.facebook.com/rarekana/?ref=bookmarks
https://www.youtube.com/user/rekana08
https://www.youtube.com/user/rekana08

